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What is Digital Analytics?
• In an ideal world, the journey people take to become loyal customers would be a straight
shot down a highway: See your product. Buy your product. Use your product. Repeat.
• In reality, this journey is often more like a sightseeing tour with stops, exploration, and
discussion along the way—all moments when you need to convince people to pick your
brand and stick with it instead of switching to a competitor.
• Staying on top of all of these moments might seem overwhelming, but mapping your
customer’s journey can help. It can give you and your team a greater understanding of
how your customers are currently interacting and engaging with your brand, and also help
illustrate how your products and services fit into their lives, schedules, goals, and
aspirations.

What is Google Analytics?
Google Analytics is a freemium web analytics
service offered by Google that tracks and reports
website traffic and;
1. Acquisition (How you acquire a visitor)
2. Behavior (Visitor interaction)
3. Conversion (Profitable actions)

How Google Analytics Works?
To track a website, you need to;
1. Create a Google Analytics account.
2. Then you need to add a small piece of Javascript tracking code to each
page on your site.
3. Every time a user visits a webpage, the tracking code will collect anonymous
information about how that user interacted with the page.
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Once Analytics processed the data, it’s stored in a database where it can’t be changed

How it works?
• Every time a user visits a page that is installed with tracking code, a data
stream containing the user information, browser, location and many other
information will be sent to your analytics account. At the same time
analytics will assign a randomly generated user ID to the visitor and store in
the user’s browser as a cookie.
• The next time the same user visits the same webpage, analytics will identify
the user as returning user based on the cookie.
• If the end user cleared their browser cookies, analytics will NOT be able to
associate the user with their past browsing data. Analytics will assign a new
ID and store as cookie in the browser the next time the user visits.
• You can install analytics tracking code to any webpages, mobile apps,
Point of Sales and any system or software that is connected with internet.
• Analytic will NOT track or store any personally identifiable information such
as Name, Email, Address and others.
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How to sign up for Google Analytics?
1.

Go to https://accounts.google.com/

2.

Login with your Google Account and click
Sign Up.

Your account name / company name

1

Website Name

2

Website Address

3
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4

Installing Tracking Code
1.

Once you already signed up for Google Analytics, you need to install the tracking code
right after the opening of <head> in your HTML website.

2.

If you are using WordPress, Joomla, Wix, Blogspot or other CMS, you can simply key in
your UA code in the plugin / setting.
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If you are unsure, seek help from your web developer / read your web platform
documentation. In most cases, you can Google like “How to install Google Analytics
Tracking code in WordPress”.

Installing Tracking Code on Weebly
• Log in to Weebly and click Edit Site.
• Then go to the Settings tab and select the SEO section. Paste
the code into the Header area.

1
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1

Click SEO

2

Copy tracking
code from
Analytics and
paste in Header
Code.

Installing Tracking Code on Blogspot
• In the left menu, click Settings and
then Other.
• Under “Google Analytics” type the
Analytics tracking ID and click Save
settings.
1

Click Settings => Other

2

Copy Analytics ID and paste it
here. It should be in UAXXXXXX-X format.

1
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It can take up to 24 hours for data to show up in Analytics.

Google Analytics Structure
1. Organization
- Optional organization grouping allows you to group multiple
accounts under 1 organization.
2. Account
- Account is your business account. For example “MU DOT MY PLT” is
an account.
3. Property
- Property is the websites/Apps that you want to track. For example
main website, CRM, Mobile App etc.
4. Views
- Views are different data storage for a property. For example you
want to store only Malaysia visitor traffic in View 1. And in View 2,
you want to store traffic information of the rest of the world. This
allow data segregation for effective analysis.
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5. Filters & Goals
- Filters & Goals can be set in the Views. Filters are the criteria to
include or exclude data. Goals are your business objectives /
important actions you are expecting visitors to perform in your
website.

The Google Analytics Interface
1
1

You can switch to
different account,
property or view from
this menu.

2

These are different
overview and indepth reports about
your site
performance and
user interaction

2
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3

This is the setting
menu for the
selected view /
property. You can
create new property,
view or goals here.

Analytic Terms
Before reading Analytic reports, let’s understand the terms used in the Google Analytics;
Sessions
Every time a user visits a page, a new session will be started.
The session will be terminated when the user is idle for 30 minutes. If the user come back after
30 minutes, it is considered as new session.
A session can be very long or very short depending how long the user want to browse the
website actively.
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Analytic Terms
Bounce
If any user land to your webpage and leave the webpage
without any interaction (such as click on a video or
navigate to other page), it is considered as bounce. High
bounce rate indicate unhealthy website.
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See Behavior => Exit Pages Report to read bounce rate in your website

Analytic Terms
Pageview
A pageview (or pageview hit, page tracking hit) is an instance of a page being loaded (or
reloaded) in a browser. Pageviews is a metric defined as the total number of pages viewed.
Hit
• An interaction that results in data being sent to Analytics. Common hit types include page
tracking hits, event tracking hits, and ecommerce hits.
• Each time the tracking code is triggered by a user’s behavior (for example, user loads a
page on a website or a screen in a mobile app), Analytics records that activity. Each
interaction is packaged into a hit and sent to Google’s servers. Examples of hit types
include:
• page tracking hits
• event tracking hits
• ecommerce tracking hits
• social interaction hits
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Dimensions and metrics
• Every report in Analytics is made up of dimensions and
metrics.
• Dimensions are attributes of your data. For example, the
dimension City indicates the city, for example, ”Subang
Jaya" or ”Kuala Lumpur", from which a session originates.
The dimension Page indicates the URL of a page that is
viewed.
• Metrics are quantitative measurements. The
metric Sessions is the total number of sessions. The
metric Pages/Session is the average number of pages
viewed per session.
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Dimensions and metrics example
The tables in most Analytics reports organize dimension
values into rows, and metrics into columns. For example, this
table shows one dimension (City) and two metrics
(Sessions and Pages/Session).
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Dimensions and metrics example
In most Analytics reports, you can change the dimension
and/or add a secondary dimension. For example, adding
Browser as a secondary dimension to the above table
would result in the following:
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Introduction to Reports
• Reports are the major part in Analytics. By default almost
all reports are already pre-defined. You can read,
download or share those reports in various formats.
• On top of the standard reports, you can create custom
reports as well.
• Reports in Google Analytics convert raw data into
presentable information. In addition, links and options
within reports provide interactive segmentation which
enables you to reorganize the data on the fly. There are
two fundamental building blocks to any report in Google
Analytics: metrics and dimensions.
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Report categories
Multiple reports arranged in the following categories;
1. Real-time – Details of website visitors in real time as it
happens.
2. Audience – All reports related to your website visitors, their
location, demographic and technologies used to access
your site. You can also see in depth details of the user’s
interactions.
3. Acquisition – Reports about how you acquire the users. It
reports channels such as paid advertising, social or organic.
4. Behavior – The user experience reports
5. Conversions – Valuable / profitable action reports.
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Report controls
Before we look at some of the Google Analytics reports, look at
the report controls and learn how to customize the report view;
Date range
At the top of every report is a date-range. This lets you set the
time period in which you want to analyze report data. Click the
date range to open up the date range selector.
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Segment Picker
At the top of the report, notice the segment picker.
Segments are ways to look at a specific data set and
compare metrics. Notice that the default segment includes
all of the Users that visited your site in the given date range.
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Sampling Size
At the top of any report you can see Data Sampling mode (green badge
icon).
• Greater precision: uses the maximum sample size possible to give you
results that are the most precise representation of your full data set
• Faster response: uses a smaller sampling size to give you faster results
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Real-time Report

[Real-time => Overview]
This is where you monitor user activity as it happens on your site.

• Data updates continuously
and each pageview is
reported seconds after it
occurs. Real-Time shows ;
1. the number of people on your
site right now
2. their geographic locations
3. the keywords and sites that
referred them
4. which pages they're viewing
5. conversions as they happen
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Audience Overview Report
[Audience => Overview]
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Audience Overview Report
[Audience => Overview]

• The audience overview report shows an overview of your
website visitors for the view you have selected. You may
see different data here depending on the view you have
selected and depending if the view has filters.
• Generally you can see number of visitors, new visitors,
sessions and number of pageviews.
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Audience Overview Report
[Audience => Overview]
Applying Segments
You can apply up to 4 segments.
Click “Add Segment”

Add “Bounced Sessions” and now you able to see all your reports are segmented into 2.
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Other Audience Reports
• User Explorer- Shows in-depth list of activities of every visitor.

Students only

Other Audience Reports
[Audience => User Flow Report]
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Various Audience Reports
• Active Users Report – Shows active users of 1 day, 7 days, 14
days and 28 days.
• Demographic Reports – Find out your user gender and age
ranges.
• Interest Report – Learn more about your users interest
categories as well as if they are actively searching for
something.
• Geo Report – Visitor’s location and language
• Behavior Report – Visitor’s engagement, frequency of visit and
recency report.
• Technology Report – Browser, OS and Network report
• Mobile Report – Visitor’s mobile device & mobile OS report
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Acquisition Report
[Acquisition => Overview]

The Acquisition section tells you where your visitors originated from,
such as search engines, social networks or website referrals. This is a
key section when determining which online marketing tactics are
bringing the most visitors to your website.
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The Google Analytics tracking code automatically captures
several attributes (or dimensions) about where the users
came from.

Acquisition Report
[Acquisition => Overview]

The Google Analytics tracking code automatically captures several
attributes (or dimensions) about where the user came from.
1. Medium - You can think of the medium as the mechanism that
delivered users to your site. Some common examples of mediums
are “organic,” “cpc,” “referral,” “email,” and “none.”
2. Source - “Source” provides more information about the medium.
For example, if the medium is “referral,” then the source will be the
URL of the website that referred the user to the site. If the medium
is “organic,” then the source will be the name of the search
engine such as “google.”
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3. Campaign – Campaigns are the name of your marketing
campaign

Behavior Report
[Behavior => Overview]

Behavior reports shows how users interact with your website. This can include many
different things from what content users view to how users navigate between
pages.
1.

2.

3.

Content Drilldown - This report under “Site Content” groups pages according to
your website’s directory structure. You can click on a directory to see the pages
of your site within that directory. This is especially useful if you’re trying to
understand the performance of content in a particular section of your website.
Landing Pages - The “Landing Pages” report under “Site Content” lists the pages
of your website where users first arrived. These are the first pages viewed in a
session. You can use this report to monitor the number of bounces and the
bounce rate for each landing page.
Exit Pages – The “Exit Pages” report under “Site Content” shows the pages
where users left your site. Because you don’t want users exiting from important
pages like a shopping cart checkout, it’s a good idea to periodically review this
report to minimize unwanted exits.
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A high bounce rate usually indicates that the landing page content is not relevant or engaging
for those users.

Dashboards
Dashboards
Dashboards are flexible and may be used for different
purposes. For example, you could create an overview of
how your site is performing by displaying summaries of
different reports as widgets together on a single page. Or
you could gather a list of critical business metrics that show
the state of your business at a glance or compare different
reports side by side.
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Creating custom dashboard
Click “Customization,” then “Dashboards” in the left-hand
navigation. To create a new dashboard, click Create, select a
blank or starter dashboard, and give your dashboard a name.
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Creating custom dashboard
Adding Widgets
You can add widgets to a dashboard by clicking “+Add Widget”. This will let you name the widget that you
want to appear on the dashboard and select a visualization type. You can choose to view the data as a
number, a timeline, a map, a table, a pie chart, or a bar graph.

1

2

3
4
5

1

Click +Add Widget

2

Name the widget

3

Select a Metric

4

Select a Dimension

5

Click Save.
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How to share reports
Sharing reports
Once you’ve found meaningful data in your reports, Google Analytics offers several
ways to share or refer back to that report under the report name at the top.
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“Save” lets you create a link to the specific report in the Customization area in the left-hand
navigation under “Saved Reports.”
“Export” lets you save a report to your desktop in different file formats such as PDF or CSV.
“Share” lets you email a copy of the report as an attachment and even schedule regular email
updates.

Frequently Asked Question
Do I need to install tracking code to all pages?
• Technically yes. However in the modern world we do not
build static HTML websites. Dynamic sites like WordPress,
Weebly or Blogspot doesn’t require to install tracking code
in all pages. In most cases, you need to configure setting
or install a single plugin and that will be added to all
pages dynamically.
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Frequently Asked Question
Can I compare two time periods in the reports?
• Yes. You can click on date range selector and click
compare.
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Quiz
• Now that you have completed the Google Analytics for
Beginners, answer these simple questions. Correct answers
are at the end of the page.
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1. Using tracking code, Google Analytics
can report on data from which systems?
(select all answers that apply)
a) E-commerce platforms
b) Mobile Applications
c) Online point-of-sales systems
d) Systems not connected to the Internet
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2. To collect data using Google Analytics,
which steps must be completed?
(select all answers that apply)
a) Install Google Analytics desktop software
b) Create an Analytics account
c) Add Analytics tracking code to each webpage
d) Download the Analytics app
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3. Which represents the hierarchical
structure of a Google Analytics account
from top to bottom?
a)
b)
c)
d)

View > Account > Property
Property > Account > View
Account > View > Property
Account > Property > View
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4. What is the “Bounce Rate” in
Google Analytics?
a) The number of times unique users returned to your
website in a given time period
b) The percentage of sessions in which a user exits from
your homepage
c) The percentage of total site exits
d) The percentage of visits when a user landed on your
website and exited without any interactions
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5. What is a “dimension” in Google
Analytics?
a) The total amount of revenue a business has made in a
given date range.
b) An attribute of a data set that can be organized for
better analysis.
c) A comparison of data between two date ranges.
d) A report that offers information about your audience.

Students only

6. What report would best help identify
potential browser issues with website
traffic?
a)
b)
c)
d)

The Active Users report
The New vs Returning report
The Browser & OS report
The Source/Medium report
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Correct Answers
1.
2.
3.
4.
5.
6.

a , b, c
b, c
c
d
b
c
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Further Reading
Google Analytics can be intimidating. The thought of a bunch of data,
graphs and charts can be scare a lot of people off when first diving into
it. However, understanding fundamental metrics of your site and your
visitors is absolutely crucial to grow and scale your business.
This guide should have helped you become more familiar with the basics
of Google Analytics and assist in breaking down the wall of data
intimidation.
Here is some helpful links for further reading:Help center: https://support.google.com/analytics/?hl=en#topic=3544906
Official Help Forum: https://www.en.advertisercommunity.com/t5/Analytics-Solutions/ct-p/Google_Analytics
Think with Google: https://www.thinkwithgoogle.com/intl/en-154/products/google-analytics/
Analytics Blog: https://analytics.googleblog.com/
Developer Help: https://developers.google.com/analytics/
Corporate Classroom Training: https://www.mu.my
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What is Campaign Tracking
Marketing campaigns can take several forms. Your business may want to
advertise using text ads on search engine results, banner ads placed on
strategic publisher websites, or you may have social media or email
campaigns that communicate your brand and products to customers. It’s
common to use a combination of these marketing activities to drive sales
and website conversions.
Marketing campaigns are tracked in Google Analytics through “campaign
tagging.” Campaign tags are extra bits of information that you add to the
URL links of your online marketing or advertising materials. These include
tracking parameters followed by an equals sign and a single word or
hyphenated words that you designate.
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When users click on a link with added parameters, the Google Analytics
tracking code will extract the information from the link and associate that
user and their behavior with your marketing campaign. That way, you can
know which people came to your site through your various marketing
activities.

Campaign Tracking
URL Tagging

There are five different campaign tags that help you
identify specific information about your campaign
traffic. Medium, Source, and Campaign are required
campaign tags. You can also add tags for Content and
Term.
Example URL with tracking tag:https://mu.my/?utm_source=newsletter&utm_medium=email&utm_campaign=hari_raya_2019

Look at the above URL. It has additional tags that carry extra information. Now Google
Analytics able to collect these information when someone clicks on this when landing to a
page that Google Analytics is installed.
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Try to use these kind of tags in your URL when you are sending email newsletters or posting
links on Facebook.

Campaign Tracking
URL Builder

Google Analytics provides a tool called “The URL Builder”
that helps you easily add campaign parameters to URLs to
track Custom Campaigns so that you don’t have to write
campaign URLs manually.
You can access URL Builder in the below URL:
https://ga-dev-tools.appspot.com/campaign-url-builder/
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Campaign Tracking

Creating URLs tags with URL Builder

1
2

1

The landing page URL

2

The campaign source
(newsletter, Facebook,
Instagram etc)

3

Medium (Social,
Email, CPC etc)
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3
4

Marketing
campaign name

Acquisition Reports

[Acquisition => Campaign => All Campaigns]
Now that you have built an URL with extra information, you can
view the report to see how the URL / post is performing.
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What is Views
1.
2.
3.
4.
5.
6.

Views are like a door for the data to enter and then saved to the
Analytics database.
The purpose of the Views is to segregate the data so that you can
switch the views and all report’s data will change accordingly without
the need for tedious adjustments to see different data.
With views you can segregate data like “Visitors who made a
purchase”, “Visitors from Malaysia”, “International Visitors” or any others.
By default every Google Analytics property (your website) will include a
default view “All Web Site Data”.
You can set filters in views to exclude unwanted data or to include
specific data before it is stored in the database.
Each property allow up to 25 views creation. A deleted view can be
recovered by admin within 35 days.
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Do not alter or remove the default “All Web Site Data”. It is important to keep one view which
include all data to preserve the original data.

Creating new View
1. Click on Admin menu on left sidebar.
2. Click on Create View
2
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1

3. Give a sensible name for the new View and choose the
reporting time zone. Then Click “Create View”.

3
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4. Now that you have created a new view, you can switch
your analytics to display the new view. You can switch
between views anytime.
1

2
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Filters
1. Filters allow you to include or exclude data inside a
View. This makes the data in each view is segregated
according to the criteria you have set.
2. You can set multiple filters for each view. However filters
are applied in the order it is set. For example if you set a
filter to include traffic from Malaysia and then the
second filter to include Females only. The data in this
view will only include Malaysian Females only. Any traffic
from other countries will not be recorded even though
they are female visitors.
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Filters CANNOT be applied to the past data retroactively. Google Analytics data processing
works one way and once it is processed and stored, it cannot be modified.

Creating new Filter
Let’s setup filters for the new View “Malaysian Only”. Click
on the Admin menu and then click Filters under the view
column.
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1. Click “Add Filter” and
provide a name for this filter
“Malaysia”.
2. Then, choose “Custom” and
select “Include”.
3. In the Filter field, select
Country and Filter pattern is
Malaysia then click Save.

1

2
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Filters can also include regular expressions
(regEx) which can include advanced criteria

3

Goals
Goals in Google Analytics let you associate the metrics in your reports with specific
business objectives. This can be a powerful way to use data to understand whether
you’re meeting your business goals.
Business goals are actions you want your user to take on your website. Each time a
user completes one of your business goals, we call this a “conversion.”
For example, you want visitors to take specific action on your site such as;
1. Fill up a form
2. Subscribe a newsletter
3. Buy a product
4. Sign up for trial
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Once you identified your goals, you can set in analytic Goals. Depending on goal
type, some goals require you to install additional tags (code) in your website. This
allows Google to track if the goal is achieved.

Types of Goals
Each of these types is triggered by a particular user action.
1. “Destination” is when a user reaches a specific page on
your site such as a thank-you page;
2. “Duration,” is based on the length of a user’s session;
3. “Pages or Screens” is based on how many pages a user
views in a session;
4. “Events,” is for tracking specific actions on a site. We’ll
cover events more broadly in an advanced course.
Note that if you want to create a Funnel Visualization, you
can only use the “Destination”-type goal.
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Types of Goals
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Creating goals in Analytics
[Go to Admin (left menu) => Views => Goals => Click New Goal]
1
1

Select ”Custom”

2

2

Name your Goal

3

3

Choose a new ID for your goal. You
can create up to 20 Goals

4

Choose Goal type

5

Click continue

4

5
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Note that your Goal set-up may look a little different than this example depending on your
business industry

Creating goals in Analytics
[Go to Admin (left menu) => Views => Goals => Click New Goal]

1
2

1

For the destination goal,
input the destination

2

Assign monetary value

3

Click save and you have created a
new Destination goal. Every time a
visitor landing to the page, your
goal is achieved.
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Conversions Reports
[Conversions => Overview]

Now that you have created a goal, you can view the
conversion report to view the goal conversions.
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User Management
You can add users at the account, property, or view level.
The level at which you add a user determines that user's initial access. For example,
if you add a user at the account level, then that user also has access to all the
properties and views in the account, with the same set of permissions. If you add a
user at the view level, then the user has access to only that view with the
permissions you provide. You can change the level of access and permissions for a
user at any time.
Four permissions are available that you can apply singly or in combination:
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Adding a user

[Admin => Property => User Management]
2

1
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1

Click User Management under Account or Property or View

2

Click + to add new user

Adding a user

[Admin => Property => User Management]

1

2

Students only
1

Enter Google Account email

2

Check the permissions you want to assign

Custom Alerts
• Custom alerts let you know when there are significant
changes in traffic and usage patterns on your site or app.
• The Custom Alerts tab allows you to create your own alerts
so that you can track changes in the metrics that are most
meaningful to your business. The truly awesome part: you
can opt in to have Google send you an email or text
message if a change triggers one of your custom alerts.
This way, you don’t have to keep your eyes glued to your
dashboard in order to catch important variations.
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Create new Custom Alert
1 Click Admin
2 Click Custom Alerts

3
4

3 Name your Alert
5

4 Select which view to
monitor
5 Select alert interval

6
7

6 Select the alert
condition
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7 Click Save Alert

1

2

Frequently Asked Questions
Why should I set up goals?
• Though it may be immensely rewarding to see an influx of
traffic to your website, what matters most is whether or not you
can convert that traffic. For any digital marketer, improving
conversion rates will be a key objective. That’s why it’s an
important metric to track in Google Analytics – so you can
identify the strengths and weaknesses in your strategy and
optimize your approach in order to increase your overall
conversion rate!
• In Google Analytics, conversions are known as “goals”. They
are the specific, measurable actions that users take on your
website. If you want to be able to leverage Google Analytics’
conversion reports, you need to set up, at the very least, a
basic goal.
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Frequently Asked Questions
Is Filters are temporary filters like Microsoft Excel?
• No! If you have setup filters in the views, data entered
through the views will be filtered permanently from the
time the filter was created. This means if you have set
exclude filter, data that was excluded cannot be
recovered.
• Filters also cannot be added retroactively to the past data
collected by Analytics.
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Quiz
• Now that you have completed the Google Analytics for
Beginners, answer these simple questions. Correct answers
are at the end of the page.
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1. To quickly generate campaign
tags, what tool should be used?
a)
b)
c)
d)

The Measurement Protocol
The Segment Builder
The URL Builder
The Goal Selector
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2. Which three tags does Google
Analytics require for accurate campaign
tracking?
a)
b)
c)
d)

Medium, Source, and Content
Medium, Source, and Campaign
Campaign, Content, and Term
Source, Content, and Term
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3. Which formats may be used to add a
custom campaign parameter to a URL?
(select all answers that apply)
a) www.googlemerchandisestore.com/?utm_campaign=fallsale
b) www.googlemerchandisestore.com/?utm_campaign=fall_sale
c) www.googlemerchandisestore.com/?utm_campaign = fall sale
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4. Which are examples of Goals in
Google Analytics?
(select all answers that apply)
a) Making a purchase
b) Signing up for a newsletter
c) Completing a successful Google search
d) Submitting a contact information form
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5. If the a business store sets up a URL goal of
“/thankyou” and a Match Type of “Begins with”,
which of the following pages on www.mu.my will
count as goals?
a)
b)
c)
d)

/thankyou.html
/thankyou.php
/thankyou/receipt.php
All of the above
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6. If data is excluded from a view using a
filter, it may be recovered within thirty
days.
a) True
b) False
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Correct Answers
1.
2.
3.
4.
5.
6.

c
b
a, b
a, b, d
d
false
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Further Reading
Google Analytics can be intimidating. The thought of a bunch of
data, graphs and charts can be scare a lot of people off when first
diving into it. However, understanding fundamental metrics of your
site and your visitors is absolutely crucial to growing and scaling
your business.
This guide should have helped you become more familiar with
some of the basics of Google Analytics and assist in breaking down
the wall of data intimidation.
Here is some helpful links for further reading:Help center: https://support.google.com/analytics/?hl=en#topic=3544906
Official Help Forum: https://www.en.advertisercommunity.com/t5/Analytics-Solutions/ct-p/Google_Analytics
Think with Google: https://www.thinkwithgoogle.com/intl/en-154/products/google-analytics/
Analytics Blog: https://analytics.googleblog.com/
Corporate Classroom Training: https://www.mu.my
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Link AdWords and Analytics
• Linking your AdWords account to your Analytics property lets
you see the full customer cycle, from how they interact with
your marketing (e.g., seeing ad impressions, clicking ads) to
how they finally complete the goals you’ve set for them on
your site (e.g., making purchases, consuming content).
• When you link AdWords and Analytics, you can:

• See ad and site performance data in the AdWords reports in Analytics.
• Import Analytics goals and Ecommerce transactions into your AdWords
account.
• Import Analytics metrics like Bounce Rate, Avg. Session Duration, and
Pages/Session into your AdWords account.
• Enhance your AdWords remarketing with Analytics Remarketing and
Dynamic Remarketing.
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How to link to AdWords?
The linking wizard makes it easy to link your AdWords account(s) to multiple views of your
Analytics property. If you have multiple Analytics properties that want to link to your AdWords
account(s), complete the linking process for each property.
1. Click Admin and navigate to the property you want to link.
2. In the PROPERTY column, click AdWords Linking.
3. Click + NEW LINK GROUP
4. Select the AdWords accounts you want to link, then click Continue.
5. Analytics will start automatically associating your AdWords data with customer clicks.
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Remarketing

Remarketing is a powerful tool that lets you target ad content to users who
have already visited your website. When a user visits your site and doesn’t
make a purchase, you can use remarketing to show them relevant ads on
the Google Display Network, on mobile apps, or on Google Search. This can
bring them back to your website and encourage them to make a purchase.
• You can use broad behavioral criteria like having simply initiated a session
on your site or opened your app, or you can use more narrow criteria like
interacting with specific products.
• For example, you might create each of the following remarketing
audiences and engage the users in them with the following kinds of ads.
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Requirements for Remarketing
Requirements
In order to use the remarketing audience in your Google
Adwords advertising, your webpage must meet the
minimum requirements. The webpage must have minimum
100 or 1000 visits in the past 30 days.
Advertising Network
Display Network (Blog, Websites)
Search Network (Google.com)
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Minimum visits required in the last 30 days
100

1000

Creating Remarketing List
To enable Remarketing in Google Analytics, you need to first enable
Advertising Features in your Analytics property settings.
In the Admin section, click on “Tracking Info” and then “Data Collection.”
Then set Remarketing and Advertising Reporting Features to “on.”
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Creating Remarketing List
Once you’ve set up remarketing, you can create specific “Audiences” that let you target
groups of users based on common attributes. Audiences are made up of browser cookies
from users that visited a site with Google Analytics implemented and the remarketing
tracking code enabled.
• To get started, click “Admin” and then “Audience Definitions” under the property you wish
to use for this audience list.
• Click “Audiences.”
• Then click “New Audience.”
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Creating Remarketing List

1

2
3

1

Choose the user type you
want to track.

2

Name this audience
name

3

Click Next step
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Creating Remarketing List

This indicates how many
days the visitors will be
included in the list for
advertising. After this
period, the advertisement
will not be shown to them.
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Creating Remarketing List
1

Choose where you want to
send this audience to. If
you have linked your
AdWords, you can send this
list of people directly to
AdWords.

2

Click Publish

1
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Using Remarketing List for Ads
Now that you have created a remarketing list, any new visitor visit your website or a
particular page your are tracking, will be added to the remarketing list and sent to
AdWords.
From Google AdWords, you can start to create advertising campaign and re-target
your past visitors to display ads to them.
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You don’t need to install additional tags/code to use remarketing features!

What is Custom Dimensions?
• Custom Dimensions are one of the most powerful configuration
settings you can use to collect data that's specific to your business.
• Custom dimensions are similar to default dimensions except that you
define what they are and their value. This let’s you collect data
that’s customized specifically for your business. This can be
incredibly powerful because it enables you to report on particular
characteristics of your users or their behavior within the Google
Analytics data you’ve collected.
• You collect data for a Custom Dimension using JavaScript tracking
code that’s implemented on a page. When a user lands on that
page or performs a specific action, the Custom Dimension will
capture that data and send it over as an additional parameter
attached to the existing hit. You can then use these Custom
Dimensions in your reports.

Students only

What is Custom Dimensions?
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For example, the Google Merchandise Store can use a Custom Dimension to capture whether users are
retail customers or Google employees. The Store has set up a special URL for employees to click on
that identifies them as internal and applies an employee discount.

Scope and Precedence for custom
dimensions
Scope determines which hits will be associated with a particular
custom-dimension value. There are four levels of
scope: product, hit, session, and user:
• Product – value is applied to the product for which it has been
set (Enhanced Ecommerce only).
• Hit – value is applied to the single hit for which it has been set.
• Session – value is applied to all hits in a single session.
• User – value is applied to all hits in current and future sessions,
until value changes or custom dimension is made inactive.
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Why is Scope Important?
Users are made up of one or more sessions, sessions are made up of one or more
hits, and hits can have one or more products associated with them. It is important to
recognize that this hierarchy generally works in one direction. For example, sessions
have hits but hits can’t have sessions and hits can have products but products
can’t have hits. Hits do have users, however – in order to understand why this is
allowed but hits can’t have sessions, we need to break down how GA processes
data.
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Create Custom Dimension
• You’ll first have to name the Custom Dimension and then
define its scope. Remember that dimensions can have a
scope of “hit,” “product,” “session,” or “user.” This is based
on how broadly you want to categorize your metric data.
• For example, if you want the dimension to include every
time a user visited a particular page or performed a
singular action, you will need to set a hit-level scope. If
you want the dimension to group data associated with a
particular product, you will set a product-level scope. If
the dimension was organizing data for the duration of a
session or for a particular user, you can set session- and
user-level scopes, respectively.
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Create Custom Dimension
• To set up a Custom Dimension, go into Admin. Select the Property in which you
want the dimension applied. Next, click “Custom Definitions” and then “Custom
Dimension.” Then click “New Custom Dimension.”
• You’ll first have to name the Custom Dimension and then define its scope.
Remember that dimensions can have a scope of “hit,” “product,” “session,” or
“user.” This is based on how broadly you want to categorize your metric data.
1

Click on Custom Dimensions

2

Name your custom dimension

3

3

Choose the scope

4

4

Click Create

2
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Once a custom dimension is created, you need to install additional Javascript to your site to add the
custom dimension. Follow developer documentation;
https://developers.google.com/analytics/devguides/collection/gtagjs/custom-dims-mets

1

Custom Segments
Why do you need segments?
• Well, they offer some very useful insight which allows you to learn more about your
audience behaviour.
• For example, you can use segments to see which visitors arrived at your site using a mobile
device, which country they are in, sessions which resulted in a conversion, and so on.
• Google has ‘pre-loaded’ analytics with a number of useful segments which you can use
straight away.
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Custom Segments
There are a number of ways to use segments, here are some
suggestions:
• Segment by visitor type.
• Referrer or traffic source.
• By country /region.
• Value.
• Demographics.
• Device/browser used.
• How many users performed a site search.
• Paid traffic.
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Create Custom Segment
You have learned how to add Segments in the beginner level. Now follow
the same steps and click “New Segment’

2
3
1

1

Click on any Report

2

Click Add Segment

3

Click +New Segment
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Create Custom Segment
Now set your conditions in the new segment

1

3

1

Name your Segment

2

Set your Criteria

3

Click Save
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2

Create Custom Segment
Now you can apply the segment to any Report
2

1

1

Click on any Report

2

Add Segment and choose
the new segment you
created.
Now you can see all reports
displays 2 segments.
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Advanced Filters
• Filters are a great way to get more out of your Google Analytics
(GA) data, and knowing how to use Advanced Custom Filters lets
you take advantage of one of GA’s most powerful tools.
• Filters allow you to limit and modify the traffic data included in a
view. Advanced Custom Filters are filters that can rewrite and
rename data in a field based on the data in one or two other fields.
If you’re wondering when you might use this particular type of filter,
here are some examples:
• Renaming events (e.g. adding request URI to event)
• Changing page titles
• Eliminating query parameters
New URL
/product1
/product2
/product3
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Old URL
/category1/product1
/category1/product2
/category5/product3

Create Advanced Filter
• In order to add a filter, we’ll need to navigate to Admin >
Filters > New Filter, and select the Custom.
2

3
1

4
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Create Advanced Filter
•
•
•
•

What we’re want to do is eliminate part of the URL, the “/category”.
Since we are not combining URLs, we only need to use Field A. Field B is not required.
The round brackets “(” and “)” group the data between the slashes into A1 and A2.
Group A2 is the desired data and is the Output $A2 that overwrites the Request URI field.

2

1

4
6
7

3

Remember to create a new TEST VIEW
and test your advanced filter there
first. If a mistake is made, the data will
be permanently affected. Once you’re
sure it works, apply the filter to the MAIN
VIEW.
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https://support.google.com/analytics/answer/10348
36?hl=en

eCommerce Analytics
Google Analytics is a valuable ally in the ecommerce battle for
consumer Ringgits. The insights it provides contains a wealth of
information about your site, your visitors and where they came
from. All this information can be used to find new
customers and increase conversions.
For many ecommerce entrepreneurs just starting out, Google
Analytics can feel like a confusing mess of technical reports and
information that’s difficult to navigate and understand.
In this topics let’s look at exactly how to set up Google Analytics
for your store, the basic reports you should be checking and a
few other goodies to help supercharge your knowledge and
drive sales.
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Know what your Customers Are Searching for
in your website with Site Search
• If you carry a wide variety of products or have a large
catalogue, search on your site is extremely valuable to
your customers. But your search is can also be extremely
valuable to you as well if you knew what your customers
were searching for. Connecting your site search to
Google Analytics can help you peer into the minds of your
customers to know what they are looking for and what
you might be missing.
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Read More: https://support.google.com/analytics/answer/1012264?hl=en

Enable Site Search Tracking
To connect your search to Google Analytics:
1.
2.

Login to your Google Analytics
Click Admin in the top right-hand side of your screen

4

1

1 Click on View Setting
2 Click ON Site Search Tracking
2
3

3 Type the query parameter. You can
find query parameter in your website
URL when a search is performed in
your website as shown in 4
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5 Click Save

5

Enable Site Search Tracking
• You have now set up Google Analytics to watch for and
record what people search for on your site. It can
sometimes take up to 24 hours for data to start coming in
for site searches so be patient.
• When some time has passed and you're ready to see
what your visitors have been searching for on your site,
you can find the report under Behavior - Site Search Search Terms.
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Frequently Asked Questions
How long I can show ads to a user visited my website
through Google AdWords Remarketing?
• When you create a remarketing list or Remarketing List for
Search Ads (RLSA), you can define the maximum days
users will be kept in the list. The maximum allowed days is
540 Days.
• You can decide the duration depending on your business
nature.
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Quiz
• Now that you have completed the Google Analytics for
Beginners, answer these simple questions. Correct answers
are at the end of the page.
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1. What is “remarketing” in Google
Analytics?
a) When users visit a website for the first time and complete
a conversion
b) When users are shown targeted ads to bring them back
to a website and encourage a conversion
c) When Google Analytics can’t distinguish a new user
because they have deleted their browser cookies
d) When a user buys an available product from a
competitor
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2. To enable remarketing in Google
Analytics, what must first be enabled?
a) Advertising Reporting Features
b) Demographics and Interests
c) Google AdWords or DoubleClick Bid Manager account
linking
d) Custom Dimension
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3. Which remarketing audiences can
be defined in Google Analytics?
a)
b)
c)
d)

Users who visited a specific page on a website
Users who played a video on a website
Users who speak a particular language
Users who searched for a product on Google Search
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Correct Answers
1. b
2. a, c
3. a, b
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Further Reading
Google Analytics can be intimidating. The thought of a bunch of
data, graphs and charts can be scare a lot of people off when first
diving into it. However, understanding fundamental metrics of your
site and your visitors is absolutely crucial to growing and scaling
your business.
This guide should have helped you become more familiar with
some of the basics of Google Analytics and assist in breaking down
the wall of data intimidation.
Here is some helpful links for further reading:Help center: https://support.google.com/analytics/?hl=en#topic=3544906
Official Help Forum: https://www.en.advertisercommunity.com/t5/Analytics-Solutions/ct-p/Google_Analytics
Think with Google: https://www.thinkwithgoogle.com/intl/en-154/products/google-analytics/
Analytics Blog: https://analytics.googleblog.com/
Corporate Classroom Training: https://www.mu.my
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